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MEDIA ADVISORY 


                        Contact: Name

                            Phone Number

XXX School Boosts Environmental Education, 
Participates in “No Child Left Inside Days” Campaign
Congressman/woman XXX Joins School for Special Outdoor Activity 

Highlighting the Importance of Outdoor Education

What: XX School will take part in the “No Child Left Inside Days” campaign, a project aimed at increasing environmental awareness and preparing today’s students for the environmental challenges that lie ahead. The specially developed outdoor learning activity will include xxxx.

When: Date and Time
Where: Location

Who: [Name of person] from local environmental/outdoor/conservation group will lead the activity with a class of xx graders. Representative XXX is also attending. 
EDITOR’S NOTE: This event will provide good opportunities for photography and video as students will take part in the following activities: XX
The “No Child Left Inside Days” campaign is a national initiative to get students out of the classroom and into the outdoors to learn about and become better connected to their environmental surroundings. The campaign is sponsored nationally by the No Child Left InsideSM Coalition, which is made up of more than XXX organizations (go to http://www.cbf.org/site/PageServer?pagename=act_sub_actioncenter_federal_nclb_support to find up to date information), including XXX in this area. The goal of the campaign is to expose more students and teachers to outdoor learning activities and to highlight the importance of environmental education. 
XXX School will have xx classes taking part in xxx. The local event is being sponsored by XXX School and XXXX (local environmental/outdoor/conservation group). Rep./ Sen. NAME will join the classes for the outdoor activity and will speak about the importance of outdoor learning. 

Highlighting the need for increased environmental education, one national study found that children today spend an average of six hours each day in front of the computer and television, but less than four minutes a day in unstructured outdoor play. Another study found that young people could identify 1,000 corporate logos but fewer than 10 plants or animals native to their back yards. 

For more information about the “No Child Left Inside Days” campaign, visit www.eenclb/XXXX.
